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Understand your audience 
 
Find your authentic voice 

Take responsibility for how you are heard  
 
Frame your messages to selection bias and values 

Showcase your human face of science 

How to tell an engaging story about your research 
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Anthony Downs 1972 

Climate change should not be in the news 

1991	 2016	



Yet media interest continues across the world 

This	figure	tracks	newspaper	coverage	of	climate	change	or	global	warming	in	50	newspapers	across	20	countries	and	6	con?nents.		



Hornsby	and	Minns	(unpub)	

Public interest remains high 





Equally plausible multiple discourses and 
narratives 
 
+ 
 
Diverse groups use climate change to mobilize 
their values, goals and visions for society 
 
= 
 
Climate change more important in society than 
how much humans are changing the weather 
		



Find your authentic voice 
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Frame your messages  
to selection bias 







	
		
	

Gifford,	R.	(2011).	The	dragons	of	inac?on:	Psychological	barriers	that	limit	climate	change	mi?ga?on	&	adapta?on.	American	Psychologist,	
66(4),	290.	 @manesbiG	



Frame your narratives 
to your audiences’ values 





Values	are	guiding	principles	in	our	lives	(Schwartz,	1992)	



Risk	versus	Uncertainty	

Imagine	you	are	siVng	in	an	auditorium	with	
about	50	people.	A	tornado	is	approaching.	
What	will	you	all	do?	
	
Imagine	you	are	siVng	in	an	auditorium	with	
about	50	people.	Climate	change	is	projected.	
What	will	you	all	do?	
	



Take responsibility  
for how you are heard  

 







Aristotle	
384	BC	-	322	BC	



Film	by	the	Climate	Coali?on		
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People will forget what you said  

people will forget what you did  

people will never forget how you made them feel 

Maya Angelou 


